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Familiar and highly-trusted influencer to mothers of baby
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Reference: Respondents rank each influencer from the point of view of “Familiarity” and “Highly-trusted” about
health information. Points are given according to the rank (1st rank: 5point, 2nd rank: 4points...). The graph is
made based on the average point. (Consumer Research by The Ajinomoto Foundation, n=484)
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